Care for the needs of our customers and viewers
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Key figures 2020
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provided RGUs to customers
Polsat Plus Group

E8%

prompted awareness of Plus brand
(as the operator offering
voice calls)

64%

of Cyfrowy Polsat customers live
in small towns or in rural areas

23.9%

audience share of TV Polsat
channels in the commercial
viewers group

90%

prompted awareness of
Cyfrowy Polsat brand
(as a Pay TV provider)

Sustainable Development Goals which are being implemented in Polsat Plus Group
- under good practices and other business projects (customers and viewers area)

] 5G network roll-out (Novelty) , Development
of LTE tehcnology
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https://raportspoleczny2020.grupapolsatplus.pl/en/exceptional-customers

